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EXECUTIVE SUMMARY 

This evaluation guide is designed to provide a brief overview of the 

benefits of using {ƘŀǊǇ[ƻƎƛŎΩǎ Boost Virtual Events platform.  

WHAT IS A VIRTUAL EVENT? 

A virtual event is an online event that closely emulates the experience of 

attending a live onsite trade show, training, or networking conference. In 

many regards, virtual events provide the same major benefits as onsite 

conferences, as well as adding the benefit of enabling attendees to 

participate at their own convenience. 

One key aspect to virtual events is that they are designed to complement 

live onsite experiences. For example, an event owner may want to provide 

onsite attendees with the ability to watch recorded sessions on-demand 

after an event has concluded. In addition, the virtual experience may also 

serve as the meeting place for users who share common interests 

regarding conference material and want to discuss it in more detail. 

As corporate budgets continue to be scrutinized, every company is feeling 

the pressure to do more with less. Virtual events deliver a great return on 

technical and marketing investments while expanding the breadth and 

depth of the overall attendee experience. 

TOP 10 REASONS FOR GOING VIRTUAL 

1. Reduction in event budgets. Due to the economic downturn, many 

companies cut back on their event budgets. Virtual events can provide 

the same education, marketing or sales benefits with a fraction of the 

live event cost.  

2. Reduction in travel budgets. Virtual attendees can easily participate 

using their home or office PCs. 

3. Saving time for attendees. Business environment changes very 

quickly, time is money. Virtual events remove the time wasted on 

traveling back and forth to attend the event. 

4. Attendee familiarity with online platforms. More and more people 

are conducting business, learning, and networking socially online now. 

5. Network infrastructure maturity. Abundant broadband access 

enables high-quality video to be consumed broadly. 

6. Enhancing the onsite experience. Onsite attendees can use the virtual 

events to catch up on sessions or booths they miss. 

7. Increasing the number of attendees through global reach. Some 

potential attendees cannot make to the live show, but the flexibility of 

virtual events with live and on-demand content fits all schedules. 

For sales inquiries or to set up a 

live demo, please contact: 

boost@sharplogic.com  

 

For additional information 

regarding Boost Virtual Events, 

please contact: 

Lan Kaim 

Vice President 

Business Development 

SharpLogic 

lan@sharplogic.com  

425.830.5412 

mailto:boost@sharplogic.com
mailto:lan@sharplogic.com
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8. Increased scalability. Reserving the physical space for thousands of 

sessions, booths, and users is expensive. With virtual events, 

companies can reach a lot more attendees at a fraction of the cost. 

9. Sponsorship opportunities. Virtual booths provide a great experience 

for sponsors to highlight their services and interact with potential 

customers. 

10. Going green. Removing the travel and onsite requirements enables 

events to minimize their environmental impact. 

INTRODUCING BOOST VIRTUAL EVENTS 

Boost Virtual Events provides an end-to-end platform for delivering virtual 

events online. In addition to offering a compelling attendee experience 

that includes robust Web 2.0 integration, Boost Virtual Events also 

employs feature-rich tools that simplify the process of managing even the 

most demanding events. Whether running a purely virtual event, or 

complementing a live onsite experience, Boost Virtual Events is the ideal 

option for trade show, training, and networking conferences. 

 

Figure 1 ς The Boost Virtual Events Demo, available at 

http://events.boostweb20.com/Events/Demo  

  

Futurewatch 2009, provided by 

Meeting Professionals 

International in partnership with 

American Express, found that 

meeting budgets will decrease 

by 6% as a percentage of 

ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ƻǾŜǊŀƭƭ ōǳŘƎŜǘ. 

 The Professional Convention 

Management Association study 

found that 44% of meeting 

planners expected to book 

fewer off-site meetings in 

2009/2010 and 41% of them are 

going to postpone, cancel, or 

rebook meetings already 

scheduled. 

Frost & Sullivan found that the 

worldwide broadband subscriber 

base has increased to nearly 304 

million and is forecasted to 

grow to 593.1 million in 2012. 

US penetration of broadband is 

forecasted to reach 40% by 2012 

with Western Europe to nearly 

50%. 

http://events.boostweb20.com/Events/Demo
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SESSIONS 

Boost Virtual Events offers virtual sessions, which provide an intimate 

experience for users to attend any session made available. Prior to and 

during the live presentation, attendees can post questions or begin 

discussions on topics relevant to the session, which may be used to guide 

the speakersΩ delivery. These questions and discussions are available after 

the live session is over for on-demand viewers to follow. From the session, 

attendees can also get more information about the speakers, as well as 

download supporting materials, visit sponsor booths, and rate the session. 

BOOTHS 

The virtual booths provided by Boost Virtual Events enable sponsors to 

showcase their offerings and connect with potential customers. They can 

opt to provide a recorded video overview or a live video stream for visitors 

of their virtual booth. Like sessions, booth attendees can ask questions, 

participate in discussion threads, get more information about the booth 

staffers, download case studies, and find more information about the 

ǎǇƻƴǎƻǊΩǎ ŎƻƳǇŀƴȅ ŀƴŘ ǎŜǊǾƛŎŜǎΦ Attendees can also get in direct contact 

with the booth owners, whether by public information such as email and 

phone number, or even by live IM chat. 

NETWORKING 

A key element offered by Boost Virtual Events is the ability for virtual 

attendees to network with one another. Users can fill out profiles, which 

include details on their company and title, as well as their contact 

information, such as email, phone number, Live Messenger account, Web 

site URL, RSS feed, and twitter ID. From session, booth, and other 

discussion threads, users can easily find other users with common 

interests, connect on job opportunities, or discuss topics as subject matter 

experts. 
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WHY BOOST VIRTUAL EVENTS? 

There are a few virtual event platforms available, and most of them offer 

some level of sessions, booths, and networking. However, Boost Virtual 

Events stands apart for providing a comprehensive set of innovative 

features. Whether focusing on the attendee experience, integration of 

Web and conference features, or the event management toolbox, Boost 

Virtual Events delivers the most compelling offering available. In addition, 

new features can be added and practically any part of the Boost Virtual 

Events experience can be customized. 

ATTENDEE EXPERIENCE 

Virtual conferences are all about providing attendees with the best 

experience possible. A positive user experience can draw in more 

attendees as the network effects of satisfied customers begin to yield 

returns. Not only will satisfied customers return year after yearτǘƘŜȅΩƭƭ 

promote on your behalf and work hard to bring more people in to enjoy 

the same benefits. 

 

Figure 2 - Boost Virtual Events is delivered as a sophisticated rich Internet application 

LOOK & FEEL 

The look & feel of a virtual event is a critical consideration. Not only does 

the experience have to fit in with the overall marketing campaign, it also 

ƴŜŜŘǎ ǘƻ ŘǊŀǿ ƛƴ ŀǘǘŜƴŘŜŜǎ ŀƴŘ ƘŜƭǇ ǘƘŜƳ ŦŜŜƭ ƭƛƪŜ ǘƘŜȅΩǊŜ ŀƭƳƻǎǘ ǘƘŜǊŜ ƛƴ 

person. 

SILVERLIGHT 
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The Boost Virtual Events attendee experience is delivered as a rich Internet 

ŀǇǇƭƛŎŀǘƛƻƴ όwL!ύ ǘƘŀǘ Ǌǳƴǎ ƻƴ aƛŎǊƻǎƻŦǘΩǎ {ƛƭǾŜǊƭƛƎƘǘ ǇƭŀǘŦƻǊƳΦ As a result, 

Boost Virtual Events offers an incredibly engaging experience that 

emanates a sleek, yet professional, appeal. 

BRANDING 

The Boost Virtual Events platform is designed to put the ŜǾŜƴǘΩǎ brand 

front and center. Virtually every element of the user experience can be 

themed in accordance with a corporate or event style guide. If there is a 

separate event Web site, the consistent branding will provide increased 

confidence to attendees. 

SIDEBAR 

The Sidebar is a component of the virtual event experience that provides 

attendees with quick access to event news, as well as their profile, 

favorites, and Messenger communication options. The tabs may be 

customized, including the addition of new tabs, for any given conference. 

 

Figure 3 - The Sidebar provides convenient access to news, Live Messenger, the attendee 

profile, and favorites 

The Sidebar offers a series of 

customizable tabs. By defaults, 

there are tabs for: 

- Event and user news 

- Live Messenger contacts 

- Live Messenger chats 

- Profile editor 

- Session playlist 

- Favorite sessions 

- Favorite users 

Silverlight runs on all modern 

operating systems and browsers, 

including Mac OS. 

According to Microsoft, there are 

over 300 million Silverlight 

installationsΦ ¦ǎŜǊǎ ǿƘƻ ŘƻƴΩǘ 

yet have Silverlight can freely 

download and install it in 

around 10 seconds. 
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IMMERSIVE MEDIA 

Much of the time spent in a virtual event is spent viewing session and 

booth videos. As a result, special attention is paid to ensure that video is 

delivered as a core component to the overall experience, rather than being 

bolted on through a popup window or external player. 

FULL SCREEN 

The entire application is designed for full-screen use, making the most of 

the monitor real estate available. When watching video, attendees can 

switch to a full screen view to enjoy the largest display possible. While in 

full screen mode, users can still receive news, mail notifications, and 

instant messages without disrupting video playback or the task at hand. 

 

Figure 4 - In full screen mode, attendees can use their whole monitor to watch videos and 

browse virtual conference content 

MINIMIZATION 

While watching session or booth videos, attendees may want to 

participate in other parts of the application, such as networking with other 

attendees, searching for other sessions and booths, browsing downloads, 

or taking part in a discussion or Q&A. To facilitate this, Boost Virtual Events 

attendees can minimize the video such that it is still visible and playing 

while they multitask. If the video reaches a point where they want to 

restore itτor bring it to full screen for optimal viewingτthey can do so 

without losing their place in other activities. 




























































