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EXECUTIVE SUMMARY 

This evaluation guide is designed to provide a brief overview of the 

benefits of using {ƘŀǊǇ[ƻƎƛŎΩǎ Boost Virtual Events platform.  

WHAT IS A VIRTUAL EVENT? 

A virtual event is an online event that closely emulates the experience of 

attending a live onsite trade show, training, or networking conference. In 

many regards, virtual events provide the same major benefits as onsite 

conferences, as well as adding the benefit of enabling attendees to 

participate at their own convenience. 

One key aspect to virtual events is that they are designed to complement 

live onsite experiences. For example, an event owner may want to provide 

onsite attendees with the ability to watch recorded sessions on-demand 

after an event has concluded. In addition, the virtual experience may also 

serve as the meeting place for users who share common interests 

regarding conference material and want to discuss it in more detail. 

As corporate budgets continue to be scrutinized, every company is feeling 

the pressure to do more with less. Virtual events deliver a great return on 

technical and marketing investments while expanding the breadth and 

depth of the overall attendee experience. 

TOP 10 REASONS FOR GOING VIRTUAL 

1. Reduction in event budgets. Due to the economic downturn, many 

companies cut back on their event budgets. Virtual events can provide 

the same education, marketing or sales benefits with a fraction of the 

live event cost.  

2. Reduction in travel budgets. Virtual attendees can easily participate 

using their home or office PCs. 

3. Saving time for attendees. Business environment changes very 

quickly, time is money. Virtual events remove the time wasted on 

traveling back and forth to attend the event. 

4. Attendee familiarity with online platforms. More and more people 

are conducting business, learning, and networking socially online now. 

5. Network infrastructure maturity. Abundant broadband access 

enables high-quality video to be consumed broadly. 

6. Enhancing the onsite experience. Onsite attendees can use the virtual 

events to catch up on sessions or booths they miss. 

7. Increasing the number of attendees through global reach. Some 

potential attendees cannot make to the live show, but the flexibility of 

virtual events with live and on-demand content fits all schedules. 

For sales inquiries or to set up a 

live demo, please contact: 

boost@sharplogic.com  

 

For additional information 

regarding Boost Virtual Events, 

please contact: 

Lan Kaim 

Vice President 

Business Development 

SharpLogic 

lan@sharplogic.com  

425.830.5412 

mailto:boost@sharplogic.com
mailto:lan@sharplogic.com
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8. Increased scalability. Reserving the physical space for thousands of 

sessions, booths, and users is expensive. With virtual events, 

companies can reach a lot more attendees at a fraction of the cost. 

9. Sponsorship opportunities. Virtual booths provide a great experience 

for sponsors to highlight their services and interact with potential 

customers. 

10. Going green. Removing the travel and onsite requirements enables 

events to minimize their environmental impact. 

INTRODUCING BOOST VIRTUAL EVENTS 

Boost Virtual Events provides an end-to-end platform for delivering virtual 

events online. In addition to offering a compelling attendee experience 

that includes robust Web 2.0 integration, Boost Virtual Events also 

employs feature-rich tools that simplify the process of managing even the 

most demanding events. Whether running a purely virtual event, or 

complementing a live onsite experience, Boost Virtual Events is the ideal 

option for trade show, training, and networking conferences. 

 

Figure 1 ς The Boost Virtual Events Demo, available at 

http://events.boostweb20.com/Events/Demo  

  

Futurewatch 2009, provided by 

Meeting Professionals 

International in partnership with 

American Express, found that 

meeting budgets will decrease 

by 6% as a percentage of 

ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ƻǾŜǊŀƭƭ ōǳŘƎŜǘ. 

 The Professional Convention 

Management Association study 

found that 44% of meeting 

planners expected to book 

fewer off-site meetings in 

2009/2010 and 41% of them are 

going to postpone, cancel, or 

rebook meetings already 

scheduled. 

Frost & Sullivan found that the 

worldwide broadband subscriber 

base has increased to nearly 304 

million and is forecasted to 

grow to 593.1 million in 2012. 

US penetration of broadband is 

forecasted to reach 40% by 2012 

with Western Europe to nearly 

50%. 

http://events.boostweb20.com/Events/Demo
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SESSIONS 

Boost Virtual Events offers virtual sessions, which provide an intimate 

experience for users to attend any session made available. Prior to and 

during the live presentation, attendees can post questions or begin 

discussions on topics relevant to the session, which may be used to guide 

the speakersΩ delivery. These questions and discussions are available after 

the live session is over for on-demand viewers to follow. From the session, 

attendees can also get more information about the speakers, as well as 

download supporting materials, visit sponsor booths, and rate the session. 

BOOTHS 

The virtual booths provided by Boost Virtual Events enable sponsors to 

showcase their offerings and connect with potential customers. They can 

opt to provide a recorded video overview or a live video stream for visitors 

of their virtual booth. Like sessions, booth attendees can ask questions, 

participate in discussion threads, get more information about the booth 

staffers, download case studies, and find more information about the 

ǎǇƻƴǎƻǊΩǎ ŎƻƳǇŀƴȅ ŀƴŘ ǎŜǊǾƛŎŜǎΦ Attendees can also get in direct contact 

with the booth owners, whether by public information such as email and 

phone number, or even by live IM chat. 

NETWORKING 

A key element offered by Boost Virtual Events is the ability for virtual 

attendees to network with one another. Users can fill out profiles, which 

include details on their company and title, as well as their contact 

information, such as email, phone number, Live Messenger account, Web 

site URL, RSS feed, and twitter ID. From session, booth, and other 

discussion threads, users can easily find other users with common 

interests, connect on job opportunities, or discuss topics as subject matter 

experts. 
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WHY BOOST VIRTUAL EVENTS? 

There are a few virtual event platforms available, and most of them offer 

some level of sessions, booths, and networking. However, Boost Virtual 

Events stands apart for providing a comprehensive set of innovative 

features. Whether focusing on the attendee experience, integration of 

Web and conference features, or the event management toolbox, Boost 

Virtual Events delivers the most compelling offering available. In addition, 

new features can be added and practically any part of the Boost Virtual 

Events experience can be customized. 

ATTENDEE EXPERIENCE 

Virtual conferences are all about providing attendees with the best 

experience possible. A positive user experience can draw in more 

attendees as the network effects of satisfied customers begin to yield 

returns. Not only will satisfied customers return year after yearτǘƘŜȅΩƭƭ 

promote on your behalf and work hard to bring more people in to enjoy 

the same benefits. 

 

Figure 2 - Boost Virtual Events is delivered as a sophisticated rich Internet application 

LOOK & FEEL 

The look & feel of a virtual event is a critical consideration. Not only does 

the experience have to fit in with the overall marketing campaign, it also 

ƴŜŜŘǎ ǘƻ ŘǊŀǿ ƛƴ ŀǘǘŜƴŘŜŜǎ ŀƴŘ ƘŜƭǇ ǘƘŜƳ ŦŜŜƭ ƭƛƪŜ ǘƘŜȅΩǊŜ ŀƭƳƻǎǘ ǘƘŜǊŜ ƛƴ 

person. 

SILVERLIGHT 
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The Boost Virtual Events attendee experience is delivered as a rich Internet 

ŀǇǇƭƛŎŀǘƛƻƴ όwL!ύ ǘƘŀǘ Ǌǳƴǎ ƻƴ aƛŎǊƻǎƻŦǘΩǎ {ƛƭǾŜǊƭƛƎƘǘ ǇƭŀǘŦƻǊƳΦ As a result, 

Boost Virtual Events offers an incredibly engaging experience that 

emanates a sleek, yet professional, appeal. 

BRANDING 

The Boost Virtual Events platform is designed to put the ŜǾŜƴǘΩǎ brand 

front and center. Virtually every element of the user experience can be 

themed in accordance with a corporate or event style guide. If there is a 

separate event Web site, the consistent branding will provide increased 

confidence to attendees. 

SIDEBAR 

The Sidebar is a component of the virtual event experience that provides 

attendees with quick access to event news, as well as their profile, 

favorites, and Messenger communication options. The tabs may be 

customized, including the addition of new tabs, for any given conference. 

 

Figure 3 - The Sidebar provides convenient access to news, Live Messenger, the attendee 

profile, and favorites 

The Sidebar offers a series of 

customizable tabs. By defaults, 

there are tabs for: 

- Event and user news 

- Live Messenger contacts 

- Live Messenger chats 

- Profile editor 

- Session playlist 

- Favorite sessions 

- Favorite users 

Silverlight runs on all modern 

operating systems and browsers, 

including Mac OS. 

According to Microsoft, there are 

over 300 million Silverlight 

installationsΦ ¦ǎŜǊǎ ǿƘƻ ŘƻƴΩǘ 

yet have Silverlight can freely 

download and install it in 

around 10 seconds. 
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IMMERSIVE MEDIA 

Much of the time spent in a virtual event is spent viewing session and 

booth videos. As a result, special attention is paid to ensure that video is 

delivered as a core component to the overall experience, rather than being 

bolted on through a popup window or external player. 

FULL SCREEN 

The entire application is designed for full-screen use, making the most of 

the monitor real estate available. When watching video, attendees can 

switch to a full screen view to enjoy the largest display possible. While in 

full screen mode, users can still receive news, mail notifications, and 

instant messages without disrupting video playback or the task at hand. 

 

Figure 4 - In full screen mode, attendees can use their whole monitor to watch videos and 

browse virtual conference content 

MINIMIZATION 

While watching session or booth videos, attendees may want to 

participate in other parts of the application, such as networking with other 

attendees, searching for other sessions and booths, browsing downloads, 

or taking part in a discussion or Q&A. To facilitate this, Boost Virtual Events 

attendees can minimize the video such that it is still visible and playing 

while they multitask. If the video reaches a point where they want to 

restore itτor bring it to full screen for optimal viewingτthey can do so 

without losing their place in other activities. 
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Figure 5 - By minimizing the video, attendees can participate in social networking features 

without missing the presentation 

CHAPTERS 

When watching videos in the on-demand experience, Boost Virtual Events 

provides a rich multimedia playback experience. In addition to standard 

controls for pausing, volume, and seeking, attendees can also preview 

chapter thumbnails and skip ahead to key points of interest, such as 

featured speakers and product demonstrations. 

 

Figure 6 - Video chapters enable users to preview content before seeking to it 
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FIND & ACT 

A common challenge for virtual conference attendees is the ability to find 

and act on the information they need. For example, if an event hosts 200 

sessions, how quickly can the attendee find the session that fit their 

particular interests? Among 400 booths, how hard is it for an attendee to 

find the sponsor that offers the services they need in their geographical 

region? With Boost Virtual Events, both of these are a snap. 

SEARCH & FILTER 

Boost Virtual Events offers innovative solutions for searching and filtering 

content. The advanced search views for sessions and booths enable 

attendees to select multiple options for filtering the overall list down to 

just the items that meet their criteria. The advanced search also supports 

whole and partial keyword matching, providing a highly responsive 

interaction that saves attendees valuable conference time. In addition, 

sessions are color-coded to help identify which sessions have live or on-

demand video now, which ones are coming soon, and which ones will not 

be available. 

 

Figure 7 - Some events may have hundreds--or thousands--of sessions to filter through 

(continued in next figure) 
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Figure 8 ς Selecting a filter from one of the many dimensions, including date, timeslot, 

track, speaker, level, availability, and more, makes it easier to find the content an attendee 

is looking for (continued in next figure) 

 

Figure 9 - The advanced search even allows multiple filter levels, enabling users to find the 

sessions, booths, and networks they want to see, such as άǎŜǎǎƛƻƴǎ by day and trackέ 

(shown here) 

RANK PANELS 

Attendees are often drawn to sessions based on their popularity or rating. 

With Boost Virtual EventsΩ wŀƴƪ tŀƴŜƭǎΣ ǎŜǎǎƛƻƴǎ ŀǊŜ ŘƛǎǇƭŀyed in a number 

ƻŦ ŘƛŦŦŜǊŜƴǘ ǿŀȅǎΣ ǎǳŎƘ ŀǎ άIƛƎƘŜǎǘ wŀǘŜŘέ ŀƴŘ άaƻǎǘ ±ƛŜǿŜŘέΦ Lƴ ŀŘŘƛǘƛƻƴΣ 

there are Rank Panels available for the sessions with the most active 

discussions and most recent comments, as well as a panel with sessions 

ǊŀƴƪŜŘ ōȅ ŜǾŜƴǘ ƳŀƴŀƎŜǊΩs recommendation. As always, Rank Panels can 
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be customized on a per-event basis to integrate other sorting options or 3
rd

 

party data. 

 

Figure 10 - Rank panels provide an easy way for attendees to find popular sessions, booths, 

and networks 

FAVORITES 

As attendees browse the virtual eventΣ ǘƘŜȅΩƭƭ ƻŦǘŜƴ ŎƻƳŜ ŀŎǊƻǎǎ ǎŜǎǎƛƻƴǎΣ 

ōƻƻǘƘǎΣ ŀƴŘ ƻǘƘŜǊ ǳǎŜǊǎ ǘƘŜȅΩƭƭ ǿŀƴǘ ǘƻ ǊŜǾƛǎƛǘ ƭŀǘŜǊ ƻƴΦ Boost Virtual Events 

provides an easy way for attendees to remember these items for future 

reference, making them available for access in the Sidebar. In addition to 

ǎŜƭŜŎǘƛƴƎ ǘƘŜ ά!ŘŘ tƻ CŀǾƻǊƛǘŜǎέ button from the session, booth, or user 

views, attendees can drag and drop search results directly onto their 

Favorites List in the Sidebar to remember them for later. 

 

Figure 11 - Favorite sessions, booths, networks, and users can be remembered with a single 

click 
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Figure 12 - The Sidebar provides easy access to the attendee's favorites 
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INTEGRATED COLLABORATION 

Lƴ ǘƻŘŀȅΩs interconnected world, users expect applications to integrate 

with the other users, software, and systems they use. Enabling attendees 

to promote a virtual event by sharing sessions or other content with their 

friends and coworkers via tools like Facebook and Twitter can help grow 

attendance and a healthier ecosystem. Boost Virtual Events provides a set 

of integration features that enable users to more deeply integrate with the 

virtual conference, speakers, and other attendees, as well as the rest of the 

world. 

USER NETWORKING 

One of the most difficult things to replicate in a virtual environment is 

human-to-human interaction. However, thanks to some key Boost Virtual 

Events features that enable and promote communication, attendees can 

enjoy an experience that ƘŜƭǇǎ ǘƘŜƳ ŦŜŜƭ ƭƛƪŜ ǘƘŜȅΩǊŜ almost in the same 

room as everybody else. 

LIVE MESSENGER 

Boost Virtual Events offers access to Live Messenger from within the 

virtual event experience. Users sign in via Live ID using the same 

credentials they would in the desktop software (their username and 

password go directly to Microsoft and not through Boost Virtual Events or 

another system). Once signed in, attendees can participate in IM 

conversations with any of their contacts, as well as add new contacts from 

the conference. Note that these conversations are run purely through Live 

Messenger and are not visible to anyone other than the participants. As a 

result, they do not show up on discussion boards or Q&A.  

According to Microsoft, there are 

over 500 million Windows Live 

users worldwide, each of which 

already has a Live ID and Live 

Messenger account. 
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Figure 13 - Live Messenger integration enables attendees to stay connected with their 

contacts from within the virtual event experience 

A user can drag & drop search results onto a conversation. When this 

happens, it is sent to the other IM conversation participants as a 

recommendation. If the other participants are also logged into Live 

Messenger from the virtual event, it will appear on the News tab of their 

Sidebar, and they can click the recommended item to view it. If they are 

logged in elsewhere, it will appear as a hyperlink. 
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Figure 14 - When an attendee sends an IM invite to a contact, they are a click away from 

joining or registering 

Some attendees may opt not to use Live Messenger, or may simply want to 

begin a conversation with a booth ǎǇƻƴǎƻǊΩǎ live representative 

anonymously. For this, Boost Virtual Events offers an anonymous IM 

option where the booth sponsor can register a Live Messenger IM address 

to be made publicly available through the application. When an attendee 

selects this option, they can begin a conversation with the representative, 

who may also be in the application or using any other Live Messenger 

client. From that point, the representative can collect contact information 

or anything else the attendee shares in that private conversation. 

 

Figure 15 - Any user may begin an anonymous IM conversation with another attendee, 

speaker, or booth representative, even if they don't have a Live Messenger account 

(continued in next figure) 
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Figure 16 - When beginning an anonymous IM conversation, attendees may share as much 

(or as little) information as they feel comfortable with (continued in next figure) 

 

Figure 17 - Anonymous IMs can be received within the Boost Virtual Events experience or in 

the Live Messenger desktop client, making it much more convenient for people to 

communicate outside of the virtual event 

Anonymous conversations reduce 

pressure for attendees and 

increase opportunities for 

sponsors. 
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DISCUSSIONS AND Q&A 

For sessions and booths, Boost Virtual Events offers two primary types of 

user interaction: discussions and Q&A. Discussions are threaded comments 

that enable attendees, speakers, and other subject matter experts to have 

deep conversations regarding topics related to the session or booth at 

hand. A poster can reply to a specific comment or to the thread in general.  

 

Figure 18 - Threaded conversations live on to provide added value to sessions, booths, and 

networks 

Q&A offers a community-driven way for attendees to post questions, 

propose answers, and rate potential solutions. After a question is posted, 

anyone can propose an answer, which may be voted up or down 

ŘŜǇŜƴŘƛƴƎ ƻƴ ƛǘǎ ǉǳŀƭƛǘȅ ŀƴŘ ŀŎŎǳǊŀŎȅΦ ²ƘƛƭŜ ƛǘΩǎ ƛŘŜŀƭ ŦƻǊ ǘƘŜ ǊŜǎǇƻƴǎŜ ǘƻ 

come from a speaker, this model enables other subject matter experts to 

step in to ensure attendees are getting their questions answered. As with 

most content, discussions and Q&A are persisted for the lifetime of the 

virtual conference, both live and on-demand. 

 

Figure 19 - Q&A provides an easy way for attendees to raise specific questions to be 

answered by session presenters, booth staffers, or other subject matter experts 

Discussions and Q&A update 

automatically, letting the 

attendee focus on the event and 

not refreshing their browser. 

The Boost Virtual Events 

administration experience 

enables moderation of 

discussions and Q&A to ensure 

objectionable content can be 

removed quickly and seamlessly. 

For more details, please see the 

Moderation section below. 
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USER PROFILES 

To enable speakers and attendees to share more about themselves in the 

virtual event, Boost Virtual Events provides customizable profiles for all 

users. In addition to basic data such as their display name, avatar picture, 

title, and company, Boost Virtual Events also offers the opportunity for 

users to share contact information, such as their public email address, 

phone number, Live Messenger ID, and Web site. Speakers and attendees 

can also configure their user profiles to syndicate existing blog RSS feeds 

and Twitter streams into the application. When attendees visit their 

profile, it will show the latest entries for each with links to their external 

accounts and feeds. 

 

Figure 20 - User profiles enable attendees to share more about themselves and connect 

with others  






































